Brand Strategy: Plaque Slayer - Unleashed

Background and Goals

Plaque Slayer isn't just toothpaste; it's a weapon. A weapon forged to obliterate bad breath and dental grime.
Born in 2017, our mandate is clear: restore confidence, crush insecurity. This strategy locks in Plaque Slayer's
savage market position, guiding every strike our marketing and creative teams launch. Our objective is non-
negotiable: eradicate bad breath, shatter insecurity, arming individuals with unshakable confidence for any
battlefield. This refresh sharpens our purpose, positioning, audience, and messaging. We are here to conquer.

Brand Narrative

« Problem: The Silent Assassin. Bad breath: a shadow. A saboteur. It guts confidence,
ambushes crucial moments. Not just a hygiene hiccup—it's a confidence kill-shot.

« Tension: The Flaw in the Armor. People arm for success. They prep. They plan. But the lurking
threat of bad breath? It's the chink in the armor. A creeping fear of exposure. It breeds hesitation. It
derails.

« Brand Belief: Confidence Is Your Right. Seize It. Unwavering confidence isn't a gift; it's a
demand. No one gets pinned down by the terror of bad breath. We exist to empower. To push. To
force individuals into every moment, fully charged, without a flinch.

« Solution: The Ultimate Weapon. Unsheathed. Plaque Slayer: the apex weapon against bad
breath, against grime. Fierce. Bold. Relentless. It hunts. It corners. It shreds all bacteria. Your
confidence? It remains unbroken.

e Future State: Conquer. Own. Dominate. A world where unshakable confidence reigns. Where
hesitation dies. Individuals are armed, free from the chokehold of bad breath. Ready to smile. Ready
to conquer. Ready to live without flinching.

Audience Profiles

Our primary audience: proactive individuals. They see bad breath for what it is—a confidence assassin.
Ambitious. Constantly engaged. High-stakes battles in life. They cannot afford weakness. They seek tools that
amplify their strength, not just clean.

 Consumer psychology insight: They hunger for self-efficacy. They demand control. They crave the
functional benefits, yes, but also the psychological armor for social combat. Our aggressive brand
shouts to their need to obliterate threats. To dominate.

Core Layer

« Purpose (Refreshed): Annihilate the insecurity caused by bad breath and oral decay. Arm
people with the confidence to smash every moment that matters.

o Reasoning: This purpose strikes at the core insight: move past mere hygiene. It targets
the psychological wound. It aligns with our vision of unshakable confidence. It differentiates
us. We don't just clean; we empower a war.



» Vision: To obliterate bad breath as a source of insecurity. To forge unshakable confidence. To
unleash conquerors in every situation, without a flicker of doubt.

« Values: Be Unstoppable. Be Forward-Looking. Be Empowering.

Competitive Layer
The oral care market? Drowning in "freshness." Drowning in "gentle clean." Plaque Slayer rips through that.
We're not "fresh." We're fierce. Uncompromising. We don't just clean. We combat. We incinerate insecurity.

e Category Dynamics Insight: We stalk the market as a challenger. Our persona: powerful.
Rebellious. Our language: a battle cry. We shatter the soft narratives. Our aggressive stance? A clear,
brutal differentiation.

Positioning Layer (Refreshed)
For the proactive. For those who refuse to let bad breath shackle their confidence. Plaque Slayer is the fierce,
relentless weapon. Your unshakable shield. Always ready. Always conquer.

» Reasoning: This positioning savages the status quo. It targets the relentless. It highlights our
brutal differentiator: fierce, relentless shield. It shouts the ultimate prize: ready to conquer. It
embodies the "rebel sidekick" persona. It answers the emotional hunger for confidence.

Value Proposition
Plaque Slayer. Unleashes unshakable confidence. Ferociously eliminates bad breath. Shreds dental grime.
Makes you unstoppable.

Expression Layer

 Personality and Tone: The Rebel Sidekick. Fiery. Unfiltered. Dangerous. Always ready to
throw down on your behalf. No questions. No mercy.

o Tone implications: Aggressive. Confident. Direct. Empowering. Rebellious. Unwavering.
We follow the rules: attack the enemy, lean sentences, rhythm/breaks, aggressive verbs.

« Messaging Pillars (Refreshed with Hierarchy):

A. Confidence Unleashed: Obliterate Doubt. Own the Field.

= Proof Points: Unrivaled bacterial destruction. Long-lasting devastation of odor.
Clinical backing. Proof in the fight.

= Example Lines:
= Silence the doubt. Unleash your roar.

= Conquer the meeting. Own the moment. Plaque Slayer protects your
power.



= Smash insecurity. Claim victory.

= Tone-of-Voice Implications: Assertive. Triumphant. Empowering. A declaration
of war.

A. The Ultimate Weapon: Death to Bad Breath. No Retreat.

= Proof Points: Unique active ingredients. Powerful cleaning action. Weaponized
formula. Pure demolition.

= Example Lines:
= Plaque Slayer: Death to bad breath.
= Your daily defense. Your unwavering offensive.
= It doesn’t clean. It ambushes.

»  Tone-of-Voice Implications: Aggressive. Protective. Decisive. Visceral. A direct
assault.

A. No More Compromise: Never Flinch. Always Conquer.

»  Proof Points: Comprehensive oral defense. Proactive protection. Total
domination.

= Example Lines:
= The moment matters. Don't compromise. Plaque Slayer.
» Ready for anything. Backed by Plague Slayer.
= Bad breath doesn't get erased. It gets shredded.

= Tone-of-Voice Implications: Uncompromising. Resolute. Bold. A defiant stance.

« Visual Identity Guidelines

o Logo: Iconic. Sharp. A symbol of raw strength. (Reference provided brand logo details).

o  Colors: High contrast. Bold. Electric. Black: the void. Electric greens: toxic power. Fiery
oranges/reds: pure aggression. Strong purples: dominance. (Reference provided brand
colors).

o Imagery: Dynamic. Action-oriented. Confident individuals, poised for victory. Focus on
"before-and-after" transformation to utter confidence.

o  Typography: Strong. Modern. Impactful. Fonts that scream authority, that demand
determination.

o  Cultural Insight: Visuals tear through convention. They embrace heroism, combat
archetypes. They forge a strong, distinctive brand language in a market too soft.

Activation Layer
This outlines how the strategy translates into actionable tactics. Every move reinforces our war cry.

« Campaigns: Launch campaigns that weaponize Plaque Slayer's nature. Campaigns that scream
confidence-boosting power. Product launches are invasions. Relaunches are reinforcements.



« Content: Create content that showcases real-life battlegrounds where confidence is critical,
where bad breath is the enemy. Unleash user-generated content for "unflinching moments."

« Advertising: Targeted digital strikes on platforms where our audience gathers (professional
networking, fithess communities). Hit them where they live.

« Partnerships: Forge alliances with bold influencers. They must embody the "rebel sidekick"
persona. They must fight.

« Retail: Packaging. Displays. They must reflect the aggressive, empowering visual identity. They
must stand out. They must dominate.
e« Reasoning: Activation demands consistent messaging. Across every touchpoint, we hammer

home empowerment. We wage war against insecurity. We leverage digital platforms for direct
engagement. We fight in the dark so you can shine in the spotlight.



