Creative Brief Document: Dragon's Breath - Refined

Context

The oral-care industry is a landscape of monotony, dominated by a "mint, mild, medical" paradigm that
prioritizes sterility over vitality. Brands routinely play it safe, perpetuating stale motifs of white labs, blue
waves, and clinical claims. This established narrative presents a profound opportunity for disruption. Plaque
Slayer's Dragon's Breath is not merely a product; it is a weapon designed to obliterate bad breath and ignite
unshakeable confidence. In this environment, where ad spend increasingly funnels into digital and social
platforms, we identify our primary battleground. We will launch a bold, attention-grabbing campaign that

decisively distinguishes us from the competition, seizing market share through an uncompromising and
unforgettable assault on the status quo.

Objectives

« Ignite Awareness (Initial Strike): Achieve a 25% surge in brand mentions and social
impressions across Instagram and TikTok within the first three months post-launch. Dominate the
conversation.

- Drive Engagement (Mobilize the Troops): Fuel active interaction. Target a 20% average
engagement rate on all launch content, including likes, shares, comments, and saves, within the
initial six weeks. Make them part of the fight.

« Seize Market Share (Conquer Territory): Convert awareness into tangible sales. Aim for a
10% market share increase in the premium oral care category within the first 12 months.
Conquer.

« Forge Confidence (Empower the Warriors): Establish Dragon's Breath as the ultimate power
for unshakeable self-assurance, measured by a 15% positive sentiment increase in online
discussions related to personal confidence.

Audience

Our audience comprises individuals who refuse to be passive. They are proactive, aspirational, and demand
solutions that empower their lifestyle. We segment them into two core groups:

« The Urban Conqueror (Demographic: 25-40, Urban Professionals, Balanced Gender
Split; Psychographic: Ambitious, Socially Active, Image-Conscious)

o Description: These individuals navigate demanding professional and vibrant social
lives. They are constantly striving for success, value personal presentation, and actively
seek ways to optimize their performance and confidence. Bad breath is a critical
vulnerability that can undermine their efforts in high-stakes meetings or social
engagements. They are early adopters of innovative products that promise a competitive
edge and resonate with a bold, modern aesthetic. They are heavy users of social media for
discovery and validation.

« The Digital Daredevil (Demographic: 18-30, Students/Young Professionals, Male-

Leaning; Psychographic: Adventurous, Trend-Setters, Digitally Native, Fearless Self-
Expression)

o Description: This group thrives online, expressing themselves authentically and
fearlessly. They are constantly creating, sharing, and engaging with content across
platforms like TikTok, Instagram, and YouTube. They see bad breath as a barrier to
spontaneous confidence, a hidden enemy in their fast-paced, digital-first lives. They are



attracted to brands that are rebellious, speak their language, and offer a powerful,
distinctive experience. They are highly influenced by peers and online personalities who
embody confidence and authenticity.

Messaging

« Core Battle Cry: ARMOR UP. HUNT THE NIGHT. DEATH TO BAD BREATH. (The ultimate rallying
call, short, visceral, and direct.)

« Primary Slogan: TORCH THE STINK. OWN THE NIGHT. (Aggressive, action-oriented, emphasizing
control and victory.)

« Key Messaging Pillars & Hierarchy:

A. Pillar 1: The Incineration of Insecurity (Problem/Solution)

= Headline: BAD BREATH? EXTERMINATED.

» Sub-Message: Microdose chili. Orange-guava punch. A controlled fire that
obliterates bad breath, leaving no trace of doubt. It doesn't mask. It destroys.

= Support: Capsicum extract brings the heat. Citrus and tropical
terpenes hunt stink and rip it clean.

A. Pillar 2: Unyielding Defense. Unshakeable Confidence. (Benefit/Empowerment)

» Headline: CONFIDENCE, UNFLINCHING.

= Sub-Message: Enamel armor laid down by nano-hydroxyapatite. Your smile
fortified. Your presence, commanding. You don't flinch. You conquer.

= Support: Nano-hydroxyapatite reinforces enamel for hard-party
resilience. Fresh hits loud. Confidence hits louder.

A. Pillar 3: The Enduring Conquest (Lasting Impact)

» Headline: VICTORY, SUSTAINED.

= Sub-Message: A clean that outlasts cocktails, tacos, and dance-floor
mayhem. Zinc + CPC long-guard neutralizes odors. This isn't temporary freshness.
It's an enduring triumph.

= Support: Zinc + CPC long-guard neutralizes tough food and drink
odors. Silica micro-polishers help remove surface stains. Alcohol-free,
SLS-free formula with a bold, lingering fresh trail.

Execution

Our campaign is an aggressive, multi-platform assault designed for maximum impact and disruption, reaching
our audience where they live and play online.

 Channel Strategy:



o Instagram: Will be utilized for high-impact visual narratives, short video loops (5-15s)
demonstrating product power, and interactive story takeovers that drive engagement. We
will leverage carousel posts to showcase ingredient benefits and user testimonials.

o  TikTok: The primary platform for viral content. This includes rapid-fire challenges that
encourage user-generated content (UGC), direct collaborations with influential TikTok
creators focusing on "confidence transformations," and short, entertaining content that
aligns with trending audio and formats.

o  YouTube: Will host our hero video content (60-second primary spot, 15-second pre-
rolls), alongside strategic partnerships with relevant lifestyle and review YouTubers. The
focus will be on concise, impactful content designed to capture attention quickly.

o Digital Display/Programmatic: Retargeting campaigns will serve dynamic creative
featuring product benefits and testimonials to users who have previously engaged with our
content or visited our site. This ensures persistent brand presence.

o Email Marketing: Direct-response campaigns will target opted-in subscribers with
exclusive early access to products, behind-the-scenes content, and value-driven content
focused on confidence-building and oral health tips.

 Creative Approach:

o Visual Tone: Dark, gritty, explosive. Expect high-contrast imagery, dynamic camera
work, and visuals that metaphorically represent the chili heat, citrus punch, and the 'armor’
of enamel. It must look and feel like a weapon.

o Audio Tone: Aggressive, empowering, unapologetic. Sharp, percussive sound design
with a driving, intense soundtrack. Voiceovers will be commanding and direct, utilizing
rhythm and sharp breaks like a battle cry.

o Content Pillars:
» The Assault: Short, brutal videos (5-15s) depicting bad breath as an enemy

being hunted, cornered, and annihilated by Dragon's Breath in various social
scenarios.

= The Unflinching Front: User-generated content challenges and influencer
collaborations that showcase real individuals gaining and leveraging their
confidence after using Dragon's Breath.

= The Arsenal Deep Dive: Visually stunning, fast-paced explainers highlighting
the weaponized ingredients (capsicum, nano-hydroxyapatite, zinc + CPC) and their
powerful efficacy.

Measurement Metrics
Success will be quantified by unwavering vigilance and aggressive analysis.

« Awareness Metrics:

o Social Reach & Impressions: Target a 25% increase in organic reach and
impressions within 3 months of launch, tracked via platform analytics.

o Brand Mentions: Monitor mentions across social media and news outlets, aiming for a
30% uplift in positive brand conversations.

o Website Traffic: Track unique visitors and page views to product landing pages,
expecting a 20% surge.



- Engagement Metrics:

o Social Engagement Rate: Target a 20% average engagement rate (likes,
comments, shares, saves) on all promotional content.

o Video Completion Rates: Aim for 60% completion rate on 15-second video ads and
30% on 60-second hero video.

o Click-Through Rate (CTR): Target a 2% CTR for digital display ads and 5% for social
media link clicks.

« Conversion Metrics:
o Online Sales Volume: Achieve a 10% increase in product sales volume within the
first year, specifically attributed to campaign efforts.
o New Customer Acquisition: Monitor the number of first-time purchasers, aiming for a
15% growth rate.
o Email Opt-ins: Target a 10% increase in email subscriber list from campaign landing
pages.

. Brand Sentiment Metrics:

o Sentiment Analysis: Track positive, negative, and neutral sentiment surrounding
"Dragon's Breath" and "confidence," aiming for a 15% increase in positive sentiment
related to personal empowerment and product effectiveness.

o Survey Data: Post-campaign surveys to gauge brand perception and association with
confidence and effectiveness.



